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Launches Plans Readership Publishers Research
15min, 5 min, City
AM, Moscow, 20
Minutos/Minutes,
FTpm. (p. 1-2)

Austria, Ireland,
Switzerland, Spain,
Germany, London.
(p. 2-3)

The Netherlands,
UK, Austria,
Canada (p. 3)

Quebecor, Basle,
Metro Italy / Spain /
Netherlands (p. 3-4)

San Mateo County,
content analysis &
events (p. 4)

ANALYSIS

European freebie fever
Europe experienced in the past few weeks the
biggest wave of launches, new titles, plans and
circulation increase since the beginning of free
papers. Circulation is now 14.5 million (less than 11
million in 2004) while the number of titles has grown
from 52 to 62 and the number of editions from 113 to
157. Before the end of 2005 a circulation of 16 to 20
million (depeding on German launches) can be
expected.

Eastern Europe was
formerly an area
without free dailies
but recently new free
daily papers were
introduced in Latvia
(5Min in August) and
Lithuania (15min  in

September, see picture). The St. Petersburg Metro,
daily since 2004, changed to a Metro International
franchise in July while the Moscow Metro (not
affiliated with any other Metro) is moving towards
daily circulation these months. Soon also Ireland will
get free dailies (the 2-pager FTpm  is already
available since September 16) when Associated
Newspapers (Metro) and Independent News & Media
will launch their own editions. The Czech Republic
will also see competition with a few months when
Swiss publisher Ringier will launch a free paper that
will challenge Metro.

Fever is highest in Germany where the plans of three
groups are maturing. Schibsted (20 Minuten) will roll
out a free paper in two waves: first 1.1 million, later
expanding to 2 million; Bild will counter that with
Gratissimo in several markets while a group of local
publishers led by Cologne publisher DuMont
Schauberg will also launch a free paper. Austria is on
the list of several international and national
publishers for a second free paper while Switzerland
is preparing for a newspaper war between Edipresse
(Le Matin Blue) and
Tamedia (20 Minuten)
in the French part of
the country.

Runner-up 20 Minutes
(already the best read
Swiss paper in 2004)
added four editions in Spain (increasing circulation to
1.1 million) and one in France (circulation now
805,000). In the Netherlands Metro and Spits
boasted combined Dutch free paper circulation to
almost 1 million. Also in Denmark, Finland, France,
Italy, Portugal, Spain, Switzerland circulation grew
because of new titles and editions..

LAUNCHES

20 Minutos expands

 20 Minutes  launched the 10 th Spanish edition
in Cordoba (circulation 20,000) on Sept. 8. Bilbao
followed on the 9th. The 12th edition was launched in
Valladolid on Sept. 12, also with a circulation 20,000.
A day later an edition in La Coruna & Vigo followed.
Circulation of 20 Minutes in Spain rose with 140,000
to more than 1.1 million; 60% of the population is
reached. More launches are expected in 2005.
(20minutos.es, aviladigital.com)

Circulation of free papers Spain (* 1000)
2000 2001 2002 2003 2004 2005

20 Minutos 240 500 500 550 650 1100
Metro 414 393 590 700 851
Qué! 979
others 50 102 168 391 472 678

Total 290 1016 1061 1531 1822 3608

Bridgehead for Schibsted

 20 Minutes  launched in Strasbourg on
September 14 with a circulation of 30,000. The 8th

French edition will increase 20 Minutes’ circulation to
805,000. It will be made in Paris, with three editors
for Strasbourg local news. Schibsted has formed a
partnership with Reiff Medien (Mittelbadischen
Presse) in Offenburg (Germany). A Rhine crossing is
getting closer everyday. (wuv.de)

So such thing as a free launch

 City AM  by former Metro International vice
president Lawson Munchaster was launched
September 5 in London. The paper is distributed in
the London city centre (square mile) with a circulation
of 60,000 that will reach 100,000 within three months.
Munchaster raised £10m to start the operation.

Biggest investor is
Boudewijn
Poelmann’s Blue
Bull, Poelmann is
chairman of the Dutch lottery and co-founder of
Independent Media, the company behind the
Moscow Times, a free paper in 1992 that moved to a
paid model later. Poelmann will be chairman of the
publisher, also called City AM. The 24-page full color
tabloid will be handed out on the streets by 150
hawkers after 6am and will also be available in
offices and gyms. 50 Journalists are working for City
AM. (theWarf.co.uk, the Guardian, BrandRepublic)
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Ftpm out of London

 The 2-page Financial Times  giveaway FTpm
was launched in Edinburgh & Glasgow (Sept. 2) and
in Birmingham & Dublin (Sept. 16); Manchester &
Leeds will follow (Sept. 30). Ftpm is distributed to
office buildings after 4pm with a circulation of 13,000
(London only). Ireland will get its first free sheet.
(Guardian)

Moscow Metro

 Since August 15, free paper Metro (Moscow)
is published on Monday, Tuesday, Thursday and
Friday with circulation of 400,000. On Wednesday
readers get the free TV guide Telesreda. According
Elena Suldina, General director of Gazeta Metro, that
owns both titles, the company is planning to issue
Metro on Wednesdays soon. Metro is the only free
newspaper distributed in the Moscow subway.
Monday and Tuesday issues are business-oriented;
while on Thursday and Friday readers get more
entertainment.

Metro Moscow is affiliated with AFK Sistema, a
holding active in telecommunications, electronics,
insurance, real estate, banking, retail and tourism;
and has no connections with the St. Petersburg
Metro, which is published as a Metro International
franchise.

5 min Riga

 On September 1, free newspaper 5 Min  was
launched in Riga with a circulation 50.000, moving to
100.000 in the next weeks. Published by Diena
Group (Diena), belonging to Bonnier Newspapers
(Sweden). Two fifth is in Russian, the rest in Latvian.
It is, however, not certain that it is a daily. Bonnier’s
Stockholm City competes in Sweden with Metro.

15min Vilnius

 15 Min  launched on September 1 in Vilnius,
Lithuania with an initial circulation of 35,000 –
extended to 50,000 two weeks later. 15min is
distributed through public transport (busses & trolley
busses) and by hand (35%) in the morning and
during lunch hours.
Soon the paper will
also be distributed in
universities, hospitals,
coffee shops and gas
stations.

According to general
manager Tomas Balzekas, 11 journalists work for the
16 page-paper and another 6 on sales and
management. Content is also derived from press
agencies and freelancers. The free paper is not
connected with a daily newspaper in Lithuania.

Weekend freebie by Sing Tao

 Within two months after the launch of Hong
Kong free paper Headline News, Sing Tao News
Corporation added a free weekend paper to their
titles: Express Post, distributed on Saturdays with a
circulation of 300,000. (China View)

PLANS & RUMORS

Battle of the blues

 Tamedia ( 20 Minuten  Switzerland) wanted to
extend to Romandie (French speaking Switzerland -
Geneva & Lausanne) but talks with local publisher
Edipresse (Le Matin) failed. Edipress, however, will
launch Le Matin Blue (circ. 100.000 – using the same
color as in the 20 Minuten logo) before the end of
2005. Distribution will be through public transport,
hawkers and racks in Geneva/Lausanne - 15
journalists will work for the paper. Tamedia still wants
a 20 Minutes edition for the region. (Pressetext)

20 Minuten readership went up from 782,000 (2004)
to 948,000 (before St. Gallen launch). Tabloid Blick
went from 736,000 to 717,000. (Swissinfo)

German freebie fever rises

 While German launch dates of 20 Minuten  or
Metro are not yet clear, presence during the world
soccer championship (June/July 2006) is probably
inevitable, although a launch in ‘a few weeks’ is also
possible. In Korea Metro was launched before the
last championship in 2002. Now there is almost
complete silence on a possible Swedish entry.

The first launches of 20 Minuten will be in Berlin
(224,000), the Ruhr-area (187,000), Hamburg
(165,000), Stuttgart (162,000), Cologne & Bonn
(155,000), Frankfurt & Wiesbaden (154,000), Munich
(131,000) and Düsseldorf (95,000). Dresden &
Leipzig, Mannheim & Ludwigshafen, Hannover,
Nürnberg, Bremen, Münster & Karlsruhe will follow
later, extending the circulation from 1.1 to 2 million.
Schibsted is talking with Schleswig-Holsteinischen
Zeitungsverlag (Flensburg) about printing.

Bi ld  is preparing Gratissimo - Die kostenlose
Tageszeitung für Deutschland to launch in 8 to 15
cities. Between 8 and 12 local publishers, led by
Cologne company DuMont Schauberg will ask the
Bundeskartellamt (Office of Fair Trading) in a few
weeks if a combined action (free daily) will be a
violation of the German competition rules. DuMont
was one of the parties in the Geman freebie war of
2000-2001 and then tried to have free papers
forbidden altogether by the courts – a claim that was
not accepted in 2003. (ComCologne, Zeit.de, Focus)

Essen publisher WAZ sells its share in mail-order
company Otto to have extra funds when Metro and/or
20 Minuten comes to town. (Handelsblatt.com)

Dublin Metro’s about to launch

 Associated Newspapers is about to launch a
Dublin edition of Metro this week (bets are on 20
September). A £100,000 budget is available for
promotion, 150 to 300 hawkers will hand out the
paper while 30 people from the London office have
already landed in Dublin. Associated, who already
publishes Ireland on Sunday, has formed a joint
venture with the Irish Times to publish the free paper
that will be printed by the Irish Times. Ireland’s
market leader Independent News & Media (Evening
Herald) also plans a free paper (Metro Herald or
Herald Metro). Estimated circulation for both titles is
50,000 (Guardian, Timesonline)
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Planeta plans

 The Planeta Group ( La Razon , Avui) plans a
4th Spanish free paper with national distribution for
2006. The group tried to team up with Metro and 20
Minutos but these efforts failed. (Periodistas21)

Another Austrian?

 The News magazine publishing group is a
possible partner for Schibsted (20 Minutes) or Metro
International for another free Austrian daily.
Schibsted is also interested in a partnership with
Styria, publisher of Kleine Zeitung and Presse; and
also with Medienhaus (Vorarlberger Nachrichten).
From 2001 to 2003 Kronen Zeitung published free
paper U-Express in Vienna, shortly after the closure
of the paper (much disliked by 50% KZ owner Hans
Dichand) a new freebie emerged: H e u t e.
(Horizont.at, derstandard.at)

Manager-in-law

 The mystery of who is behind Heute is partly
revealed. Dichand’s daughter-in-law Eva Dichand,
wife of Krone’s editor in chief Christoph Dichand will
be managing Heute from September 26 on, together
is Wolfgang Jansky. This puts Hans Dichand in a
somewhat awkward position. Without the consent of
German publisher WAZ (50% owner of Krone) he
cannot publish another Austrian paper. New owner of
Heute will be Fidelis Medien- und Verlags GmbH
(publisher of free monthly magazine) were Eva
Dichand is also CEO. (derstandard.at)

London bids to 2006

 Bidding for the London afternoon slot will take
place in 2006. Express Newspapers (Richard
Desmond), News International (Rupert Murdoch) and
Guardian Newspapers have shown interest. News
International already hired a former Metro-employee.
Possible distribution problems and the fact that
afternoon papers are a harder ‘sell’ than morning
editions, have made bidders cautious. (the Guardian)

Desmond will call his paper the London Mail, and is
not going to wait until the official bidding – launching
with a morning and afternoon edition this autumn is a
possibility. (The Independent)

CIRCULATION & READERSHIP

Toronto freebies well read

 Data from the first half of 2005 by Canadian
readership audit organization NADbank indicate that
24 hours (Quebecor) has an average of 323,000
daily readers (+25%) while Metro jumped with 6% to
399,000. The Toronto Star and the Toronto Sun still
attract more readers (971,000 & 474,000) but saw
their readership drop. (Globe and Mail)

Dutch freebies battle

 Dutch free paper Spits (by De Telegraaf ) has
increased circulation in September to 430,000. The
paper also launched a media campaign and changed
it’s lay out. Spits will also use Internet and mobile
devices more and move to an ‘integrated web-paper-

mobile’ brand. Circulation will be also extended
through event-distribution. The changes probably are
inspired by competitor Metro’s launch of editions in
Amsterdam and Rotterdam. (Spits)

Metro extended their circulation to 500,000 thanks to
an exclusive contract with the public transport
operator in Utrecht. (Metro)

Metro UK performs well

 ABC reports stable circulation for Metro UK (1
million) and ES Lite (75,000) in July 2005 despite
holidays and the London underground bombings.
MEN Lite is not yet audited. Metro was the best
performing paper of Associated Newspapers in the
first six months of 2005, with advertising revenues
going up with 19%. (ABC, business.telegraph)

According to The Independent the free Standard Lite
is about to be scrapped by Associated Newspapers,
which was denied by the company.

190,000 Heute readers

 Regioprint released readership data for
Austria 2005 and reported that Heute reaches 14%
(190,000) of the readers in the Austrian capital.
Kronen Zeitung reaches 40%. (diepresse.com)

PUBLISHERS & TITLES

Dutch treat for Metro Italy

 From 1 September on Metro Italy will be led by
Silvio de Groot who also is director of Metro Holland.
He has to reorganize the probably ailing Italian
editions. De Groot also succeeded in turning Metro
Holland into a profitable operation. (Adformatie)

RCS-Media (Corriere della Sera & City) saw profits
jump in the first half-year of 2005, City is expected to
break even “within a short time frame”. (Reuters)

Ahora moves to the left

 Spanish media group Cambio 16 (publisher of
a magazine Cambio 16) will take a 50% stake in
afternoon paper Ahora. The right wing paper will
move to the other side of the political spectrum
because Cambio 16 is leaning to the Spanish
socialist party PSOE.

Andalusian industrialist Rosendo, who tried to
influence the editorials of Ahora, will pull out of the
paper and has plans for a new one. (El Semana
Digital)

Welt Kompakt hits home

 Alex Springer Verlag launched an edition of
their low-cost tabloid Welt Kompakt in their home
base Hamburg in September. The title is now
available in 24 cities but will not be converted to a
free paper when competition from Schibsted or Metro
makes that necessary – Gratissimo will be launched
then. Estimated circulation is around 25,000. (FTD)
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Metro Holland back to 5 days

 The Saturday edition of the Dutch Metro,
which was introduced in September 2003, is
terminated. During the summer the Saturday edition
was not published but this year it did not return in
September 2005. It had a circulation of 227,000.

Metrosol down

 According El Semana Digital , the experiment
by Metro  Spain to focus distribution during the
summer to the coastal area instead of not being
published at all has proven to be a failure.

eBasslerstab

 Swiss free daily Basslerstab (Basle) is now
also available as epaper and pdf-download on
www.baslerstab.ch.

Investing in 24 hours

 Quebecor will invest Can$ 110m in the
convergence of Toronto Sun, Canoe.ca, 24 Hours
and SUN TV and printing facilities. According to the
company 24 Hours Toronto has grown to the 11th
newspaper in Canada. (CCN Matthews)

All of Dose was filled with news from blogs on August
29. It still can be downloaded from www.dose.ca

Boston Uncovered

 Metro Boston , Boston.com and Boston Globe
launched weekly Boston Uncovered on August 25. It
is also a section in M e t r o. It is distributed on
university campuses. The magazine has an
entertainment, shopping oriented website
www.boston.com/ae/uncovered. The New York
Times Company owns 49% of Metro Boston. (Editor
& Publisher)

New local semi-daily in Holland

 De Telegraaf , publisher of Spits and free local
paper Almere Vandaag (4 times a week) will launch
free Alphen.cc (three times a week) in Alphen a/d
Rijn. Reason is the merger of the local paper with
national daily Algemeen Dagblad, which has lead to
many complaints from readers. (Adformatie)

Telegraaf’s free paper Spits reported 31% more
income from adds in the first 6 months of 2005
compared to the same period in 2004. (Adformatie)

SITE UPDATE

13,000 visits, 210 subscribers
Site visits went up in August and September – to
more than a hundred each day - after an article in
I D E A S , the INMA magazine on newspaper
marketing, a posting in the Pointer Institute’s
newsletter and website by Monique van Dusseldorp,
some postings in editorsweblog and an item in the
Frankfurter Allgemeine Zeitung. 14,000 Visits since
October 2004 are recorded – 24% from the US, 11%
from the UK and 9% from Canada, Germany and the
Netherlands. Newsletter subscription is now 220.

Xtra & 7DAYS

The editor of Xtra spotted that his paper, published in
Odense since the beginning of 2005 with a circulation
of 25,000 was not on the website. Xtra is published
by Fyens Stiftstidende. After Metroxpress, Urban,
10Minutter and JPArhus+ it is
the 5th free paper in Denmark.
It has the same design as
JPArhus+ (by JyllandsPosten)
and also receives national and
international content from
JyllandsPosten. Together with
10Minu t te r  (Aalborg) and
JPArhus+  Xtra sells multi-
regional advertising space.

Also so
not included yet was 7Days,
which started as a weekly in April
2003 but moved to weekday
distribution in the United Arab
Emirates (mostly in Dubai) in
2004. The paper has an audited
distribution (by BPA Worldwide)
of 50,000 in Dubai, 10,000 in

Abu Dhabi and 5,000 in Sharjah.

RESEARCH

US free paper research

On the ‘Grade the News’ website (July, August 2005)
two of a series of three articles are published: “Free
papers: more local but often superficial” & “At free
dailies, advertisers sometimes call the shots“. The
research focuses on differences between free and
paid dailies in San Mateo County (CA). The site also
has a story on an aborted project to launch the free
Daily Flash.

Content research
With professor Anker Brink Lund from the CBS
International Center for Business and Politics /
Copenhagen Business School I will conduct a
research on the content of free papers. We will do a
content analysis on European free papers first – later
also on papers from other countries. The research
will be in week 46 (Nov. 14–18, 2005).

Editors and researchers in different European
countries have already expressed interest in the
project. They will provide us with hard copies of that
week. Titles that participate in the research will get
results as soon as they are ready (before an official
publication is available). We still welcome
participants from other countries and papers.

Events
I will give a presentation for the PPPC (Pulp & Paper
Products Council) in Brussels on September 22,
present a paper with my colleague Ingela Wadbring
(Göteburg University) on free paper leadership in
Jönköping (October 1) and participate in a discussion
on free content on October 17 in Berlin (organized by
the German Magazine publishers).

Questions & Suggestions:
mailto:piet.bakker@uva.nl


